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5 WAYS TO GET
YOUR WEBSITE 
GENERATING LEADS.
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Before we begin. . .

TODAY’S AGENDA

• Introduction
• Frame the content
• 5 Ways to Get More Web 

Leads
• Summary
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This happened. . .

TODAY’S AGENDA
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SOCIAL TRAFFIC DROP

Social:
Suspends 
User Activity

Search:
Continues
User Activity
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SEARCH SYNTAX CHANGES

Coming Soon to a college
campus near you.

The robots are teaching us
how to talk to robots. NLP.
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THE WAY

5 WAYS
• TRACK IT

• SEARCH CONSOLE MAGIC

• KEYWORDS - THE NO GUESS METHOD

• MATCH CONTENT TO PROCESS

• INSTANTLY USEFUL CONTENT
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WAY 1 - TRACK IT

What do they doon your site?

Where does

traff
ic co

me

from?

How many take the

actions you want?

How much was it

for each action they took?

How much did itcost for each visitor?

How would you knowif they converted? 

How much did it
cost for a new visit?

How much did it
cost for a customer?

You can manage what you can measure.



8© 2018 M&C Information Systems

WAY 2 - SEARCH CONSOLE MAGIC

Yeah, this just happened too.

It’s still great. . .but that user
intent detail may be hiding.
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WAY 3 - KEYWORD RESEARCH - THE NO GUESS METHOD

Invest in keyword
research

(and get some 
impressions and 
clicks too)

Actual search
phrases from 
real people
(misspellings, 
“hey Google” etc)

early in
decision process
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WAY 4 - SEGMENT - CONTENT FOR STAGE IN CYCLE

It’s no longer Buyer Beware. . .
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WAY 4 - SEGMENT - CONTENT FOR STAGE IN CYCLE

It’s no longer Buyer Beware. . .
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WAY 5 - ACTIVELY MANAGE VISITORS - DRIFT

Rich content



13

WAY 5 - ACTIVELY MANAGE VISITORS - DRIFT
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User Driven Fixes
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SUMMARY

5 • TRACK GOALS - MANAGE SPEND

• SEARCH CONSOLE MAGIC

• KEYWORD RESEARCH - THE NO GUESS METHOD

• SEGMENT - CONTENT FOR STAGE IN CYCLE

• ACTIVELY MANAGE VISITORS - DRIFT
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PARTING GIFTS

The Human Being’s Guide 
to Business Growth

A simple process for unleashing the 
power of your people for growth

The Perfect Growth 
Formula

A Balanced Approach to 
Growing Your Business Without 

Stress or Strain

LeadGen Compass
Learn more and Sign up at 

leadgencompass.com
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CONTACT A MARKETING COACH

GoLeads.com

402-334-1824

Info@GoLeads.com
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LeadGenCompass.com


